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Investing in SEO is alluring because you know 
what you stand to win—free organic tra!c.

But there’s a real risk that your e"orts won’t pay 
o"—and you’ll lose precious time spent on a 
fruitless attempt. 
 
Knowing how to do SEO and finding where to 
start can feel overwhelming because of the many 
moving parts that are involved.
 
So many times marketers set out to demystify 
SEO. They take a stab at it—optimizing for SEO 
and writing the so-called great content that 
“experts” tell them is the secret ingredient to 
success.
 
But then…nothing happens.
 
It’s such a downer. 

!"#$%&'()#*%+,)(-+.#/%*#
012#*%(34#5+,#*5+6#6%#
7)5(+#/%*#6%#,%#012#
$%&(4)7"8#$%&'9)#:%;)#6%#
6/)#(-./6#<75:)=

!!!"#$%&#"'() >

http://www.alexa.com/?utm_medium=content&utm_source=downloaded-content&utm_content=eb04-how-to-do-seo&utm_campaign=content-visit
http://www.alexa.com/?utm_medium=content&utm_source=downloaded-content&utm_content=eb04-how-to-do-seo&utm_campaign=content-visit


!!!"#$%&#"'()

With limited time and budget, you need to know where to 
focus your e!orts to have confidence you’ll get SEO results 
with the most bang for your buck. It’s easy to get distracted 
by articles that underscore the importance of all 200 ranking 
factors. This guide will review SEO basics, and provide you 
with a structured game plan for how to start SEO. 
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You are getting some results, 
but you aren’t measuring in a 
way that can tell you what’s 
really working, kind of working, 
or not working at all. 
 

You don’t optimize 
your content for SEO

You have technical 
problems with the way 
your site is set up

You don’t have a 
strong domain authority
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Who does this a!ect?

Why is search engine optimized content important?

How can you fix it?

*
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The key to finding great keyword 
opportunities is understanding your site’s 
strength. Some sites can compete for more 
competitive keywords than others. Knowing 
the benchmark for how much competition 
you can take on and still get results is really 
important to SEO success. 
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URL               TITLE TAG          

H1 TAGS               IMAGE ALT TAGS          

IMAGE URLS               BODY COPY
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Who does this a!ect?

Why do you have technical problems with your site?

How can you fix it?
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Running a Site Audit is as simple as signing up 
for Alexa’s Advanced Plan, telling us what your 
site is, and kicking back with a beer while we do 
all the dirty work of looking under the hood.
 
The great thing about this is that there’s very 
little you need to do with your own time. 
 
It can make you feel a bit blind if you don’t 
understand the technical aspects of SEO. 
However, Alexa’s Site Audit will clearly explain 
all the action items you need to address and why.
 
Simply send the list of tasks to your developer 
and enjoy the rest of your beer.
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Who does this a!ect?

Why is low domain authority a problem?

How can you fix it?

*

*

*
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Once you’ve created and optimized content 
for the popular keyword, look at the sites 
that are driving tra!c for that keyword. 
These are prime targets for outreach, 
assuming they aren’t competitors. Their 
sites are clearly relevant to the topic that 
you wrote about if they are showing up for 
that term, so they might have an interest in 
your content.

Other sites that link to those mentioned 
above that are driving tra!c for that SEO 
keyword are also prime targets for outreach. 
They’ve proven to have an interest in 
linking to content on that topic. Perhaps 
your content will be compelling to them too.
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Who does this a!ect?

Why aren’t you measuring the right way?

How can you fix it?
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Position of that page in SERPs 
for the target keyword

Organic tra!c to that page 
for the target keyword

Total organic tra!c to that page 
for any keyword

Total conversions 
by organic tra!c to page

Conversion rate 
of organic tra!c to page

,-

Make sure the page is fully optimized for the 
target keyword by following SEO best practices

If it is fully optimized, consider optimizing the 
page for a di!erent, lower competition keyword

Lower the competition benchmark for the 
keywords you target on future content for SEO
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Total organic tra!c to site

Total organic tra!c 
by non-branded keywords

Total organic tra!c 
by branded keywords

Total conversions from organic tra!c

Total conversions from organic tra!c
 by non-branded keywords

Total conversions from organic tra!c 
by branded keywords

To sum it up, if your site has a fairly low 
competitive power (as most just starting out with 
SEO do), the keywords that you can successfully 
target will be lower on the popularity scale. That 
means that each piece of content will add a bit of 
tra!c to the whole. You won’t see a large spike in 
overall organic tra!c. But if you keep the 
flywheel turning by creating content on a regular 
basis, those results will add up and multiply over 
time as your site’s competitive strength increases. 
 
So watching the page level and keyword level 
results you are generating is an important way to 
know if you are on the right track.
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Understanding SEO can be overwhelming. 
But it doesn’t have to be. 
 
Knowing that you don’t have to do 
everything all at once should ease the 
feeling that you’ll never catch up.
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Discover easy-to-rank keywords 
using our Keyword Di!culty Tool

Find and fix technical problems 
using our Site Audit

Identify link building opportunities 
using our Site Screener

Measure results of your SEO e!orts 
using our Certified Metrics
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